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MONEY TALKS: 2016 Financial Projections, Fears and Plans. 

This dynamic report looks at the experiences of low-income people in Kya Sands, 
Thembalihle and Alexandra and asks a very pertinent question: 

What are your thoughts, feelings and plans around  keeping your head 
above water during these financially tight times? 

Like everything Submarine puts their talents to, the report not only delivers deep 
insights, but brings these to life in an engaging and human-centric way. 
MONEY TALKS will inspire your business with 
clear, compelling and immediately actionable insights.

www.submarine.co.za

Submarine Depth Research is proud to announce 
the release of our latest initiative: The 100 Project. 
It’s a market research initiative that will be taken 
to homes, businesses and onto the streets in order 
to gain insight into the views of 100 different people 
according to a theme of our choosing. 

Each theme will be illustrative of our current time 
and will offer businesses and organisations some 
impressive and meaningful food for thought, divided 
into qualitative feedback (based on questions asked 
off-camera) and quantitative feedback (based on 
questions asked on-camera).
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ECONOMY
o  Actively becoming more knowledgeable on inflation and interest rates. 
o  Linking how the current economic climate affects their lives and communities.

POLITICAL
o  Concerned with corruption and the impact it has on the country and their own lives. 

“Now, in 2016, money is the problem, there is nothing 
happening. The budget speech depressed people and this is 
nothing new.”
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DEPTH INSIGHT 1
Increased awareness of the political and economic climate
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DEPTH INSIGHT 2
Sources of financial stress:

1/ Basic Groceries

• Most unable to provide the basic food   

needed in their households to sustain their 

families. 

“The prices have increased in the 
shops, it seems like you are not 
even earning R5000 but actually 
earning R2000.”

2/ Electricity

• Paraffin and meat are seen as essential 

items that are too costly to obtain.

• Cannot afford to store meat due to 

extended electricity interruptions, and 

some not having electricity at all

“ We cannot put it (meat) in 
the fridge because there is no 
electricity or we can’t afford it. If 
there were electricity we would 
live a lot better. Because we would 
know if we buy meat for R300, it 
will last maybe a couple of weeks.”

3/ Transport , Petrol

• Those that have cars, now switching to 

informal taxi’s.

• Those that were looking for jobs often can’t 

afford to get to the interviews.

• Some are ditching the first leg of their taxi 

ride (when to get to their work they needed 

to take 2+) – and now walking the first leg.

4/ Inability to save, debt

• Expenses more than earnings.

• Inability to make provisions for a rainy day.

• The increase in expenses has resulted in 

more applying for credit to cover their 

day-to-day needs.

“From what I see, I think most 
people do not have money. A lot 
of them pretend to have money 
when they actually don’t. Most 
of the people are in debt. They 
bought on credit. There is a lot of 
stress for them around money.”
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DEPTH INSIGHT 3
Who are these people?

GROUP 1: The Despairing

The Despairing Subgroups

o  The Unemployed (Misemployment – government will tell you something else)
o  The Parents / Guardians
o  The Thwarted Entrepreneurs and Job Seekers
o  The Scavengers – The end of the odd-job

Forced into desperate situations where 
much of the community that is at a 
working age, are unemployed or rely on 
occasional piecemeal work.

Odds seem against this group, 
constantly faced with the daily 
challenge of providing for the families 
– concept of living month to month is 
lost when the survival becomes a daily 
reoccurrence. 

Traditionally defined roles and 
expectations are demolished as men 
and women compete for the same 
job opportunities. Some have resorted 
to lesser/underpaid work like litter 
collection to provide some relief. 

Mounting responsibilities and no real 
solutions have to lead to feelings of 
despair and general discontent in their 
communities and their homes.
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DEPTH INSIGHT 3
Who are these people?

GROUP 2: The Despondent

The Despondent Subgroups

o  The Buyers and The Sellers
o  The Demoted 
o  The Newly Unemployed
o  The Squeezed 
o  Skilled artisans
o  Glass bottle collectors and informal recyclers
o  The spirited entrepreneurs

The Despondent are caught in the 
situation where the socio-economic 
climate is affecting their personal 
finances are finding it hard to make 
ends meat. Those that are employed, 
self-employed are forced to settle for 
lower wages/hours and lose customers 
to businesses that can compete with 
better prices. 

There is a general feeling of giving 
more than what they are getting out, 
leading one to the depression and a 
sense of hopelessness. Many have been 
forced to take jobs that are considered 
socially degrading, and even those jobs 
are not guaranteed.
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DEPTH INSIGHT 4
What they are doing to get by ?

1. More veggies, less meat.
Meat is generally the most expensive food item on the   

grocery list – cutting down meat seems like the obvious   

option when trying to save money. 

2. Pre-buying research and  
comparison of prices (prices, sales)
o  Cross-Store Comparisons:

o  Prior knowledge of the cost of everyday essential items e.g.   

    bread, milk and eggs.

o  Ditching the chains for cheaper local stores.

o  The hunt for specials

3. Maintenance of existing goods, 
instead of buying new.
Repairing and reusing existing possessions like furniture is seen as a 

good way to save money. 

4. Self-maintenance and less paid-for 
beautification.
More women have started to do their own hair or keeping   

their hair free of chemicals (natural).  

5. Cheaper, or free, ways to get around.
Walking 

Now combine walking and using public transport to get   

them to their destinations. 

Public transport as opposed to their own car  - 

The very few that have cars have opted to travel using public  

transport. 

“People are getting retrenched, so everybody is Buying less 
meat, because without electricity it spoils”

“You cannot walk into one shop and buy everything you need. 
You buy something here and go to another shop and get the 
rest there.”

“I have stopped buying bread from the shops. I buy that 
bread from the Pakistan people because the bread in the 
shops is expensive and they do not seem to feel our pain.”

“You cannot walk into one shop and buy everything you 
need. You buy something here and go to another shop 
and get the rest there.”
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